


Scalare una campagna di
Influencer Marketing con
Adyv e Tracking
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impactxuni
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2020 — 4500 studenti

Contenuti solo organici
Collaborazioni no-paid
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2020 — 4500 studenti

2021° —

*Last minute

Contenuti solo organici
Collaborazioni no-paid

6500 studenti

Contenuti organici
Collaborazioni paid
No creator in ads

Offline



2022: facciamolo bene
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o+1 step per una
campagna di influencer
marketing efficace
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1) Obiettivo
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3) Scouting
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4) Negoziazione
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5) Go-live
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5+1) Boost Ads
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Tipologia e obiettivo
diritti Adv

1) Committente puo usare il contenuto
del creator nelle proprie Adv

2) Committente puo fare Adv direttamente
dal profilo |G e FB del creator
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Feature nel BM

Business settings

Learnn
Enter ID / asset name / b...
P Learnn m @ Owned by: Learnn ID: 10956815732

Filter by... Sort by... N a Add People & Assign Partners

5_'] Users

People Partners

@ Learnn i

People
2B Luca Mastella
%

Partners Luca Mastella owns this

System users

T
I Accounts

Pages

Ad accounts




Stesse possibilita di
performance
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Dec 12, 2022 — Dec 23, 2022

Event v

A. Lead - Total
Overall 8,246

Today

UTM Campaign v

IM-" e
Overall 1,600

IM- o w
Overall 1,002

IM'I b
Overall 1,000

IM_I | | I
Overall 688

B |
Overall 678

M-
Overall 424

80/20

Yesterday /D 30D

UTM Medium v

cpc

stories

cpc

stories

cpc

stories

cpc
stories

shorts
cpc

stories

cpc

stories

3M 6M 12M Compare v

t Linear v

Q  Search

Select all

UTM Medium 4 of 4

Bar v



IM-"y =
Overall 424

IM-
Overall 401
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Overall 298

IM-
Overall 267/

IM-
Overall 176

IM-
Overall 1/1

IM-
Overall 165
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cpc

stories

cpc

stories
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stories
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cpc

stories

cpc

stories

422
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Ads
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ROAS (ritorno

: g Costo per Conversioni
Campagna Contatti Budget Acquisti acquisto degli acquisti Importo speso sulla spesa
pubblicitaria)...
IMPACT - CBO - purchase - Learnn - broad ... 11111 €1000,00 945 12 £1511 4 £.60648381 € 8234,36 0810
Giornaliero

IMPACT - ABO - purchase - Learnn - broad ... Q913 [2 o dal budae ) [2 4 08 [2 (] € 26.221,86 0,85 [
IMPACT - CBO - purchase - Learnn - broad ... B € 8284,81 0,91 [
IMPACT - CBO - purchase - creator - aud cr... I [ s peSI € 8257,34 0,921
IMPACT - ABO - purchase - Learnn - broad -.. B B B € 444282 0,95 [
IMPACT - ABO - purchase - Learnn - broad ... I n g Io I n I € 9535,45 1,05 [2]

IMPACT ULTIME ORE - CBO - purchase - cr... € 824,29 1,122

IMPACT - ABO - purchase - Learnn - retarge., so I O s u M eta € 468,76 1,321

€ 5473,19 1,30 2

IMPACT - ABO - purchase - creator - aud cr...

IMPACT ULTIMI GG - CBO - purchase - crea... 536 (2 € 2000,00 354 12 €904 [2 €4528,46 12 € 3518,02

i~ |
tarmalisaras

Risultati di 27 campagne © 15.975 2] = K [2] €111.274,44 2]

totali totali per azione total Spesa totale Media




Breakeven
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12€-IVA =9,84€

e il massimo che possiamo spendere per conversione
senza andare In perdita sul primo acquisto
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Ads
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Pubblico

Audience MG G LIS
Creator = 20 creator
(80 audience totali,

4 audience x 20 creator)
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2

- Dati demografici >
Asggaee?‘?tie = |[struzione > Livello
diistruzione
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3 LAL 1%

Audience i LAL 1-2%
Lookalike LAL 2-37%

Ex Impact 2020/21
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4

Audience -
Broad — Tutto aperto
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e Esclusi PRO
e PRO annuali

“Esclusioni [T

e Purchase 180D
e WebappView 180D
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Strategia 12-22 Dic

Capire dove Spinto + CBO Scaling
spingere sulle best + CBO con urgency

——— 0 —0
+65 adset 2k/day 1k/day 3.5k/day

low budget ognuna ognuna

Regole automatiche per alzare
budget del 25% a mezzanotte. s g gy
Offline



Audience / Creatives
MiXx

Creator1Creative

Creator w Creator 2 Creative
mﬁ% ’A Creator 3 Creative
Campagne wé’ ‘9 B Creator 4 Creative
H o Creator 5 Creative

Broad

Creator 6 Creative

Creator 7 Creative



Pagine creator
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Pagine creator
- |

& LEARNN dlcarnn vi fa un be
regalo di Natale

viffanno un'bel regalo
di natale

Ciao Leti, ma tu hai fatto
corsi per gestire il tuo

profilo Instagram o tipo per
creare contenuti? Sei
bravissima! Grazie per
quello che fai
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Nostro Business
corsi per gestire il tuo
profilo Instagram o tipo per

LY

creare contenuti? Sei
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quello che fai \
l \
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Overall trends

® Total cost Conversions

TikTok Ads

Name Total cost CPM Impressions Conversions CPA +

IMPACT - Creator 6,172.83 EUR 1.52 EUR 4,063,505 530 11.65 EUR
IMPACT - Creator - Ultime Ore 2,051.04 EUR 1.22 EUR 1,687,247 11.39 EUR

IMPACT2021 - Video 0.00 EUR 0.00 EUR 0.00 EUR

Overall trends Placements Ad groups

Total cost aign(s) 8,223.87 EUR 1.43 EUR 5,750,752 11.58 EUR

IMPACT - Creator - Broad - IMPACT - Creator - Broad - | IMPACT - Creator - Broad - ® IMPACT - Creator - Broad -

Learnn
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Campaign

Google Ads

1paign

Impr. Interactions

Interaction
rate

Avg. cost

Conv. value
/ cost

PMAX - Impact22

Learnn - GA4 (web) generate_lead

Learnn - GA4 (web) purchase

[Video] Impact22

Learnn - GA4 (web) generate_lead

Learnn - GA4 (web) purchase

Total: All but removed campaigns in your ...

Total: Account @

6,473
24,679 Clicks,
angagements

‘ormance

23,796
103,963 :ngagements,
views

30,269
Clicks,
'ngagements,
views

48,234
Clicks,
'ngagements,
Views

128,642

198,799

26.23%

22.89%

24.26%

€637.43

€459.96

€1,097.39

€2,705.74

1,765.16

11.22% 3,801.37

3,334.21

47.00

3,848.37

Learnn
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Ma alla fine
come e andata?
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ROAS 101 2

Costo per Conversioni
acquisto degli acquisti

ROAS (ritorno
Importo speso sulla spesa
pubblicitaria)...

IMPACT - CBO - purchase - Learnn - broad ... 1111 @ € 1000,00 545 [ €1511 [ € 664881 12 € 8234,36 0,81 12

Giornaliero

IMPACT - ABO - purchase - Learnn - broad ... 29232  Uso del budget ... 1750 2 € 14,98 2 € 22.280,35 12 € 26.221,86 0,85 [

Campagna Contatti Budget Acquisti

IMPACT - CBO - purchase - Learnn - broad .. 1173 @ € 1000,00 596 (2! £13,90 £€7525,48 12 €8284,81 0,91 [

Giornaliero

IMPACT - CBO - purchase - creator - aud cr... 1226 @ € 1000,00 618 12 €13.36 €.7605,06 2 €8257,34 0,92

Giornaliero

IMPACT - ABO - purchase - Learnn - broad -... 736  Uso del budget ... 342 2] €12,99 2] €4221,43 12 € 4442,82 0,95 [

IMPACT - ABO - purchase - Learnn - broad ... 1416 2 Uso del budget ... 802 [ € 11,89 [2] € 10.055,83 12 € 9535,45 1,05 2]

IMPACT ULTIME ORE - CBO - purchase - cr... 117 @ € 4000,00 74 12 €11,14 2 €923,98 12 € 824,29 1,120

Giornaliero

IMPACT - ABO - purchase - Learnn - retarge... 55 Uso del budget ... 43 [2] £€10,90 2 £€61792 [ € 468,76 1,32 2
IMPACT - ABO - purchase - creator - aud cr... 1040 (2 Uso del budget ... 524 (2] €10,45 2 € 7096,86 2 € 5473,19 1,30 (2

IMPACT ULTIMI GG - CBO - purchase - crea... 936 [@ € 2000,00 354 2 €994 102 €4528,46 12 € 3518,02 1,29 @

Mimarnaliara

Risultati di 27 campagne @ 15.975 8810 12 €12,63 02 €112.017,71 12 €111.274,44 1,010

totali totali per azione totali Spesa totale Media




Breakeven
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13.000 studenti
~35% retention
4.550 rimarranno
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Perche ne e valsa la pena

1. Siamo un SaaS$S e probabiimente
andremo in profit in futuro



Percheé ne e valsa la pena

1. Siamo un SaaS$S e probabiimente
andremo in profit in futuro

2. Buzz social e awareness

3.



Percheé ne e valsa la pena

1. Siamo un SaaS$S e probabiimente
andremo in profit in futuro

2. Buzz social e awareness

3. Abbiamo imparato un sacco di cose )



Grazie per 'attenzione

Clara Marzial

User & Partnership @ Learnn
[f}) link-profilo-linkedin.it

Susanna Rosa

Growth Manager @ Learnn

O] susannarosa_

m linkedin.com/in/susannarosa/
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https://www.linkedin.com/in/clara-marziali-844a097a/

Ci sono domande?
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